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Locally Owned, Internationally Recognized!

Respect received further international recognition in 2025 when the International Society of
Weekly Newspaper Editors (ISWNE) presented our editor Jeft Gaye with a Golden Dozen
award for outstanding editorial writing.

In 2023 ISWNE awarded Jeff the Brian Mazza Memorial Scholarship to attend their
conference in Reno, Nevada. That same year we were recognized as the Outstanding Small

Business at the Bonnyville and District Chamber of Commerce Business Resiliency Awards. — 1|

Respect has been presented with awards of appreciation from the Alberta Horseshoe Pitchers
Association and the Alberta 55 Plus seniors’ sports organization for our coverage of local
sports; and we have received four Canadian Community Newspaper Awards.

L e

Jeff Gaye

ik

We are also pleased to have been nominated for a Cold Lake Regional Chamber of Commerce 'BROOKINGS, SOUTH DAKOTA: The

“Business of the Year” award (2019) and the Minister’s Award for Service to Seniors (2023). ISWNE Golden Quill entries were judged
by veteran South Dakota reporter and

editor Dana Hess (left). T /’ISWNE
[ ]
National Awards
BEST FEATURE STORY BEST HISTORICAL STORY
SMALL BUSINE | - -z | BEST
US It By B SECOND / DELWEME PUAGE BEST FRONT i NATIONAL
Respec o om i PAGE I
Pl.lbllShln LTI] LB _ poria s i

—
2021 Silver 2020 Silver

2020 Silver 2020 Bronze
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Welcome to Respect — the Lakeland's only locally-owned newspaper!

We appeal to the readers you want to reach.

Our readers want to find goods and services right in their community—they don't shop online!
Our readers are consumers of every imaginable product or service.

Our readers appreciate customer service that can't be found online or in the big city.

Our readers know their community, and they share their positive buying experiences with friends and
neighbours.

Our readers love to read! They take their time with the paper, they engage with the articles and special
features—and they read the ads!

I saw your ad

Our readers love Respect! We get no end of in Respect!!

positive feedback from our customers and
subscribers. Your ad will catch the reader in
a receptive mood!

Respect readers shop locally
...and they've been doing it
for 50 years and more!

It pays to include Lakeland seniors in your
marketing strategy—and to do it with
Respect!
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You can fight for or you can talk
attention online— to your customers.

Look Honey,
Jane's Store
is having a sale!




RESPECT ADVERTISING: It's more than marketing!

Three great reasons to advertise in Respect!
1 Reason #1: SALES AND MARKETING
®

Older adults are often overlooked in a
marketing strategy, but they are a rapidly-
growing demographic with specific
buying patterns—and surprising buying
power!

They also experience the online world
very differently than the younger
consumers that digital marketers know
how to reach. To sell to seniors you have
to target them specifically, and you have
to approach them differently.

Print is an important part of any wise
marketing strategy. It's doubly important
when you are selling to older people.

A community newspaper is a warm and
intimate medium. It's as familiar as Main
Street itself. Our readers receive Respect
every two weeks like a trusted friend.

Photo by Jeff Gaye, Respect News
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RESPECT ADVERTISING: It's more than marketing!

Reason #2: PUBLIC RELATIONS

2 @ Public Relations is, quite simply, the relationship you have with the public. Besides selling goods and

services, what is your standing in the community?

Thoughtful PR encourages people to care about the things you care about—your business, your people,
your community. It pays when you need to be believed or trusted. It can earn you permission when you
want to grow, or understanding when you are managing challenges.

Advertising reinforces your brand. You can communicate key non-marketing messages, you can promote
important community causes, you can elevate your reputation.

But as with any relationship, your public relations can’t be switched on and off. It requires ongoing strategic
planning and sound tactics.

Consider a regular ad in Respect as an important part of your PR strategy.

Reason #3: SUPPORT LOCAL!

Respect is the Lakeland's only locally-owned newspaper, and one of a vanishing breed of independent
news outlets.

Our stories bring people together over their shared interests, providing information and entertainment to
seniors (and seniors-to-be!) in Lakeland communities.

We rely on subscriptions, newsstand sales, and especially advertising to keep Respect in print.

Like you, we are a proud local business. Your support allows us to provide our outstanding service to local
readers.
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The POWER of ENGAGEMENT (and othr advertising tips!)

Newspapers don’t haye
ad blockey
and a pey, Study shoyys

th
at hewspaper 1o aders

welcome g, as part of

the :
reading CXperience)
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This attention-

getter is great

for promoting
big sales events
or making major
announcements.

Its by far your best bet if
you're selling big-ticket items
like automobiles or RVs.

And if youre short on time
and have only one shot to
make an impression, theres
nothing better.

A full-page ad is hard to miss
and impossible to ignore, and
it can be a very effective part
of a successful campaign.
We can offer advice on copy,
design, and placement so
you get the full impact from
your full page.

The Full Page Ad!
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that keeps on giving?
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Life just got alit
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www.coldlake.com | Phone: 780-594-4494

ONLY s 8 9 2 >0 ! Full colour is included with all RESPECT ads!

The Lakeland’s only locally-owned newspaper
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S v @ Pdped subseription|



A half-page ad
isnota
half-measure!

Our half-page is a big ad that
packs a lot of punch! It allows
plenty of room to present your
message with creative use of
colours, pictures, titles, and text.
It can be oriented vertically or
horizontally to suit your needs.

Best of all, it shares the page
with our own compelling news
content, holding the reader to
the page and improving your
ad’s exposure!

ol
ONLY s47 2 3 o Full colour is included with all RESPECT ads!
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The Half Page Ad!

indus
LIFE’S ON YOU,

Delicious and
Nutritionally Balanced

Frozen Meals! b f B MUSIC’S ON US! 4

Avallable o purchose af L Aib )

Age Friendly Cold Loke _ﬂﬂfto i : 3‘ ‘1
~~~~~~~~~~ Unit § - 5510 56 Shreet ‘ '_r

F:30 AM to 4:30 PM ﬁs o

Monday fo Friday —— WlthQer Reglﬂnal = ’w 1

*Book by February 28,2025 3
andeamuszooEnrlyﬂlrle' THE 70s A? 7.
—— — MONDAY TO THURSDAYEVENING 5
£5499 from Edmionton TOTALLY 80s T, 2

FRIDAY NIGHTS'

REMEMBRANCE DAY

11" NOVEMBER
9:00 am to 5:00 pm

FRIDAY 9:00 am to 1:00 pm |y

GET READY FOR A WEEKEND OF Remembrance Day Service

COLD LAKE
CHUCKWAGON RACES BY CPCA . T at Cold Lake Energy Centre

SKYE-LEE FELAND, DD e b - e = -LCUUSTER PONY CHUCKWAGONS & CHARIOTS
L - . CHASIN' THE CHUCKS BARREL RACING 10:30 am Spectators seated

5010 S0TH AVE, COLD LAKE = LOCATED ON MAIN [¥5 " - 50/50 - CONCESSION nt 10:45 am Ceremony begins

780'201'1010 - - o - SR - o casincanu DANCEBAR | Refreshments to follow at Cold Lake Legion Branch 211.

AND MORE!
OFFICE@COLDLAKEDENTURE.CA . .
For more information,

TICKETS cououmesscowmerets  prypppy NIGHT- 9 call the Cold Lake Legion at
$20 ONLINE $25 AT THE DOOR RANCH CONCERT SE (780) 639-3579.
" FEATURING SECOND Open Monday to Saturday 2:00 to 9:00 pm.

SAMANTHA LEE (18+)
$20 ONLINE $25 AT THE DOOR

We Direct Bill ALL Insurance
Financing Available e  Affordable Fees §

PONY CHARIOTS

FRI 4 PH - SHOW 5 PN ’ N
“ SAT4PM - SHOW 5 PM - CONCERT9PM ' 1 I

; — 3 SUN1PM - SHOW 2 PM
‘ SPONSOR [

The Lakeland’s only locally-owned newspaper



Our readers
love to read—
tell them
your story!

What sets you apart? What
innovative services or products
do you offer? What's your
approach to customer service?

You can have ten minutes of a
customer’s attention to share
your special message.

Half-page custom
advertorial,

with pictures

onty $4725°!

(Full pages also

available, $850)
Full colour is included
with all RESPECT ads!

Your Lakeland Lifestyle!

Custom advertorial content

Scenes from Bonnyville at Christmastime

goersin Bonnyuille. TOW/N OF BONNYVILLE

YOUR LAKELAND Luifes

Local businesses

share their storie.

Kick off 2026 with a brand-new smile —the Canadiar
Dental Care Plan (CDCP) now covers dentures

By Skye-Lee Feland,
Registered Denturist

Aspen Hills Denture Centre (St Paul) &
Cold Lake Denture Centre (Cold Lake).
If youve been putting off new
dentures because of the cost, 2026 just
became your year, The Canadian Dental
Care Plan (CDCP) is now fully rolled
out and helping thousands of Albertans

get the complete or partial dentures
they need; often at litle o no out-of-
pocket cost.

+ Under $70000 family income >
75%-100% covered of the CDCP
e guide
+570,000-879.999 > 60% coveredof
the CDCP fee guide
+$80.000-589.999-> 0% covered of
the CDCP fee guide
Compltedentures, partial dentures,
xelines, and repairs are all included
in the fee guide. Pre-authorization is
required prior to reatment (e handle
that for you).
Real-Lfe Difference
Patients walk out of our St. Paul and
Cold Lake clinics every weck with
brand-new smiles they never thought
they could afford. One gentleman told
me, I ate corn on the cob for the first
time in 15 years!” Thats the kind ofjoy
the CDCP is creating.
Both Aspen Hils Denture Centre and
Cold Lake Denture Centre are proud
CDCP providers. We directbill Sun
Life o you only pay your co-pay and

« Canadian resident with no private
dental insurance

s op
Ready 1o smile chew, and laugh with
confidence again? Call today for your

590,000
«Filed your taxes for the previous
year (required for eligibilty)
1 you haverit applied yet,its quick and
easy online at_canada.ca/dental or by
calling 1-833-537-1312.

«St. Paul: 780-645.9775

« Cold Lake: 780-201-1010
Lets make 2026 the year your smile
comes back.
Skye-Lee Feland, DD, is a dedicated
denturist committed 1o exceptional care

ASPEN HIL
cal

LS DENTU
0645

78

Paul)

URE CENTRE
9775

COLD LAKE DENTUE
750201101
(Cold Lake

To feature your business in YOUR LAKELAND Lifestyle, call Jeff ot 780.812.0429 or email jeff@respect

MONEY

‘TUESDAY, NOVEMBER 11,2025

RESPECT

E17

Building a better budget

(NC) No matter the state
of your finances, i’ always

to prepare for life after your is staying on track. For help,

safe.

helpful t0 take time to assess  Registered Retircment  tool to manage cverything
your financial prioritics, so  Savings Plan (RRSP). Or if more casily. A spreadsheet work, and cverything is
you can be better prepared  you're looking 1o maximize

3. Keep your money catcgorics,
Now youve done the

can give you an overview of where you want it—how do

including.
RRSPs and TFSAs, and
deposits in_cach category
are separately protected for
up 10 $100,000, per member

for the future. Here are three ~ your savings by keeping them  your financial progress and you make sute your money institution.

easy ways 1o get started.

where you' are now, wher

H

uch you'll need 10 ger
there. Consider _ different
savings strategies for specific

you want a retirement fund

Once you've determined

taxsheliered, thena Tax-Free  cnsure your money’s only is safe? You can find out
1. Build a plan. avings Account (TFSA) may  going where you want i t0. It
Start by thinking about  work best for you. In any case, ~can help calculate how much  protected
build your assets in a way that  you've spent and how close
you want 1 be and how suits your needs

Youare to your goals. insurance
organized.

between accounts, such as for event  of  bank

filure,
There are several coverage cdic.ca.

Budgeting and ensuring

how your deposits are your finances are protected
through _online
tools like the Canada Deposit ~ plan, building a financially
‘orporation’s  confident future and greater
o help organize future (CDIC) online calculator.
funds, you could also try This organization proects
how best 10 organize your ~setting up awtomatic transfers  eligible deposits in
purposes. For example, if finances, the next challenge
in reaching your savings goals  bills and savings.

makes for a strong financial

peace of min
Find more information
the on deposit protection or how
to calculate your coverage at

vour LAkeLAND Lifestyle

Local businesses share their stories

Colleen Moir joins MacDonald and Associates

Colleen  Moir, _CERTIFIED
FINANCIAL  PLANNER®  and
industry veteran of over 23 years
recently joined MacDonald &
Associates  IG  Private  Wealth
Management right here in the Cold
Lake and Bonayville arca.

Colleen chose 1G  Wealth
Management after considering many
options, given the firm's commitment
© full financial planning—
ic. focusing on more than_just
investments or retirement planning.

“I wanted 1o offer clients the
best financial planning possible,”
says Moir. “Retirement planning,
investments, tax and estate planning,
business advisory—with IG its a
fully integrated approach to financial
planning.”

Brent  MacDonald, Executive
Financial  Consuliant  with
MacDonald & Associates, says the
addition of Colleen is a great fit.,
“Colleen’s experience, education and
unwavering dedication to her clients,
really sets her apart and aligns
perfectly with our team’s  values.”
MacDonald said.

“MacDonald &  Associates
Private Wealth Management, offer a
sophisticated approach to managing

consultants, pre- retirees and retirees,
he added. “Focusing on simplifying

Private Wealth Management

™

your financial life, creating peace of access to IG' in-house team of

our team 1o pullin regional and head
office experts from our Advanced
Financial Planning department when
aclient’s situation calls for it

MacDonald has worked for 1G:
Wealth Management for nearly 30
years and his commitment to client
Success has carned him 4 trusted
reputation across Alberta and British
Columbis.

In the company’s nearly 100-year
history, they've established practices
in communities large and small to
provide sound wealth management
for affluent Canadians.

For more information on
why Colleen chose G, visit
wwwbrentmacdonald.ca/colleen-moir,
or o learn more about MacDonald
&  Associaes Private  Wealth
Management visit their website
wwwbrentmacdonald.ca

MacDonald & Associates are
taking on new clients. To book
an  appointment please  contact
them  at  780-459.3343, email

mind and guiding clients through tax accountants,
tical financial events are just some 1

i

of the services that we do for clients.”

In addition to joining a firm
and team that focuses on detailed
financial planning, another big draw
for Colleen was access to a team of IG
Wealth Management experts.

“Not only docs IG have an
extensive product shelf but having

To feature your business in YOUR LAKELANI

planning specialists—it became very
clear 1o me that joining 1G would
allow me to serve clients with even
greater confidence, no mater their
need o complexity,” she said.
“AUIG, we call it the Private
Wealth Planning Experience” says
Brent MacDonald, “which allows

e
AL DUSALS & ABMAASE

1G Wealth Managemen Inc.
‘Mutual Fund Division

2.0429 or email jeff@respectnews.ca

The newspaper for seniors (and seniors-to-be)

Jeff Gaye is a sought-
after advertorial
copywriter whose
work appears in

dozens of newspapers

in Canada and the
USA. Let him craft a

custom article for your

business.
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Quarters, eighths!

] . %3
Partial pages are the standard ad sizes, ® Apple Drugs . |,
and they offer great value! Lookdng or & ol (e
new Pha_:"':":‘::? g NavOARE arcpan
A key advantage to a partial page is it appears with S«m"”,s”ﬁ gl .
editorial content: there are news articles to hold the
der on th | o s exposure S:;';;’::B-:mmwwm e e e
reader on the page longer, increasing your ad’s exposure. & W FnCE THE STORM [T Bl
Often we can match your ad placement with articles that . like a Bison . =

...in the warmest
CANADIAN-MADE Apparel
Bison Products MADE IN cAMADA

Join our Newsletter for Bison Facts
code RES25 for 20% OFF

will be of specific interest to your potential customers.

W

How big an ad should you buy? Consider your budget,
WE'RE

and consider your profit margins. A bigger ad is always ; - HIRING!

more visible, but smaller ads can be very effective.

We can help you select the right size for your campaign,
with no “up-selling” pressure.

Quarter-page
ony $26250!

Eighth-page

ony $ 157501

Full colour is included
with all RESPECT ads! l{-'lgl'_.is\g

o
BECAUS ¥ 780-639-3113

ome Meals?

HUNGER
HAPPENS

12 The newspaper for seniors (and seniors-to-be)
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You can say that again!

Salute to KEHEWIN W8 o rawow, pei Timen
Repetition is the key to recognition—a series ROUND DANG

of small ads can deliver a better return than n“'ra‘

one or two big ones, and save you money. i . : ners st

* 50/50 Sales.
: . . . FARMERS « All Walk-In Singers.
If a plumbing company runs a full-page ad in one issue, they’ll be e M. MARKET

sure to catch every reader whose pipes burst that week—not very
many. But if they run a small ad every issue for a year, readers will
always know who to call when that emergency happens.

2:00 PI‘PE GE‘R.EMONY
C CENTR!

Carpet « Vinyl Flooring
Hardwoods « Laminates

700 - ROUND PANCE
@ KEHEWIN REC CENTRE

THERTLY L 15Rs 4
DAL Ladl wishie

Talk to us about creative ways to display your small ads to your

4 | BUDGET N
best advantage.

W BLINDS®
of Northeastern AB
Showroom = 481951 Street, Cold Lake AB
780-594-5220

\ Now offering Financing through Fairstone Financial
\ “Style and Service for Every Budgst"/

Every uesday

5 inches by 3 inches Business Card ads

ony $78! ony $42!

Photo by Jeff Gaye, Respect News




Photo by Jeff Gaye, Respect News

Print is a vital part of your
marketing campaign

Branding, positioning, messaging, USPs...
marketing is much more sophisticated than
merely placing an ad.

Lakeland businesses have more advertising options than ever, and
to be honest theyre all good. Digital, radio, print all have their
particular strengths, and each has the ability to reach your audience.

Or part of it.

Your advertising will be more effective if you match your message
with the medium that will reach your desired audiences. Usually
that means advertising on more than one platform.

In other words, don’t put all of your advertising eggs in one basket.
But it’s also unwise to haphazardly hedge your bets, trying to cover
every base.

We can help you strategize your print advertising to fit into your
overall marketing plan. We will work with you to devise a campaign
that tailors your message to our readership, all while keeping your
branding consistent across various marketing platforms.

“One and done” ads seldom bring results. But a strategic campaign
delivers. If you are offering products and services to older adults, be
sure to make Respect part of your marketing plan.

The Lakeland’s only locally-owned newspaper



Respect

2026
MEDIA KIT

Upcoming ISSUES: AD DEADLINES/ PUBLICATION DATES

FOR

FOR

PUBLICATION BOOK BY BOOK YOUR AD PUBLICATION BOOK BY BOOK YOUR AD
January 6 January 1 July 7 July 2
January 20 January 15 July 21 July 16
February 3 January 29 August 4 July 30
February17 February 12 August 18 August 13
March 3 February 26 September 21 | August 27
March 17 March 12 September 15 | September 10
March 31 March 26 September 29 | September 24
April14 April 9 October 13 October 8
April 28 April 23 October 27 October 22
May 12 May 7 November 10 | November 5
May 26 May 21 November 24 | November 19
June 9 June 4 December 8 December 3
June 23 June 18 December 15 | December 10

Advertising Sales 780.812.0429

Advertising Inquiries jeff@respectnews.ca

Website Www.respectn €WwS.Ca

15



Respect

The newspaper for seniors (and seniors-to-be)

2026
MEDIA KIT

The good news, we suppose, is we have thrived as a business long enough to see our first-ever rate increase. Due to rising costs, our advertising prices

THIS IS GOOD NEWS...2! .. gone up by five per cent - still well below the general rate of inflation since 2018! We thank you for your understanding.

Advertising RATES and FORMATS
1 - FULL PAGE - 10.25" x 15" (6 col x 210 lines)

2 - 2/3 PAGE - (Horizontal) 10.25" x 10" (6 col x 140 lines)........

2/3 PAGE - (Vertical) 6.79" x 15" (4 col x 210 lines)

4 - 1/3 PAGE - (Horizontal) 10.25" x 5" (6 col x 70 lines).............
1/3 PAGE - (Vertical) 3.25" x 15" (2 col x 210 lines)

1/3 PAGE - 5.05" x 10" (3 col x 140 lines)
1/3 PAGE - 6.79" x 7.5" (4 col x 105 lines)

5-1/4 PAGE - 5.05"x 7.5" (3 col x 105 lines)

1/4 PAGE - 3.32" x 11.5" (2 col x 161 lines)
1/4 PAGE - 6.79" x 6" (4 col x 84 lines)
1/4 PAGE - 10.25" x 4" (6 col x 56 lines)

6 - 1/8 PAGE - 3.32" x 6" (2 col x 84 lines)

1/8 PAGE - 5.05" x 4" (3 col x 56 lines)
1/8 PAGE - 6.79" x 3" (4 col x 42 lines)
1/8 PAGE - 10.25" x 2" (6 col x 28 lines)

7 - 3X3 AD -5.05"x3" (3 col x 42 lines)
8 - BUSINESS CARD -3.32"x 2" (2 col x 28 lines)

9 - LINE RATE per agate line X column on a 6 column format
GST will be added to prices.
Advertising Sales 780.812.0429
16

- 20% Discount for all non-profit organizations

Advertising Inquiries jeff@respectnews.ca . website WwWW.respectnews.ca

892.50 2.
2/3 P
.................... $630.00 2. o
2/3 Page
6 col
4.
1/3 4,
.................... 341.25 Page 4. 1/3
4.-1/3 Page 2 col 1/3 Page Page
6 col 4 col 3 col
$262.50 1514
5.-1/4
Page| 5.1/4P 18
Page 8 Pg
3 ool 2 col 4 col 5. glc‘;ng "
$157.50
1/8 Pg
*78.00 = 1/8 g 4 col 1/8 Pg 6 col 3X3 2X2
42.00
- Full Colour included
.................. 92 per line




