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Locally Owned, Internationally Recognized!

BONNY VILLE: Respect was
honoured with the Outstanding
Small Business Award at
Bonnyville’s Business Resiliency
Awards this year.

BEST FEATURE STORY

2021
Silver

F| received four Canadian Community Newspaper Awards.

We are getting our share of attention—locally, in Alberta, nationally,
and internationally. The biggest highlight of our year was receiving
the Outstanding Small Business award at the Bonnyville and District
Chamber of Commerce Business Resiliency Awards this fall.

“Local is everything to us,” said Respect publisher Jeft Gaye. “The support
and appreciation we get from the communities we serve matters more

than anything”

Respect has been presented with awards of appreciation from the Alberta
Horseshoe Pitchers Association and the Alberta 55 Plus seniors’ sports
organization for our coverage of local sports; and we are proud to have

But it’s fun to be recognized farther abroad too. Jeft travelled to Reno,
Nevada in June to receive the Brian Mazza Memorial Scholarship from  Mazza Memorial Scholarship at
the International Society of Weekly Newspaper Editors, a worldwide the International Society of Weekly
organization devoted to community news. Newspaper Editors conference in

June.
National Awards

BEST FRONT PAGE BEST HISTORICAL STORY BEST NATIONAL EDITORIAL
o ] e e e ot |
2020 2020 2020
Silver Silver Bronze
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Welcome to Respect — the Lakeland’s only locally-owned newspaper!

We appeal to the readers you want to reach.

Our readers want to find goods and services right in their community—they don't shop online!
Our readers are consumers of every imaginable product or service.

Our readers appreciate customer service that can't be found online or in the big city.

Our readers know their community, and they share their positive buying experiences with friends and
neighbours.

Our readers love to read! They take their
time with the paper, they engage with the
articles and special features—and they read
the ads!

I saw your ad
in Respect!!

Our readers love Respect! We get no end k
of positive feedback from our customers o &
and subscribers. Your ad will catch the | &
reader in a receptive mood!

Respect readers shop locally
...and they’ve been doing it
for 50 years and more!

i

It pays to include Lakeland seniors in your | ; S
marketing strategy—and to do it with S
Respect!
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You can fight for or you can talk
attention online— to your customers.

Look Honey,
Jane's Store
is having a sale!




Towns & Small Cities Fact Sheet
Study Highlights from the Towns and Small Cities Community Sample:

The Local Printed
Community Newspaper

was the Top Source for
information on Local
Topics of Interest.

- Local Restaurants, Bars and Clubs
- Local Businesses

- Community / Neighbourhood
Events

- Local Arts and Culture
- Local Job Openings
- Local Housing and Real Estate

Sources Relied on for Local Topics of Interest

Local Crime

57%
Local Schools and Education

Local Housing and Real Estate

47%
Local Traffic or Transportation

Local Job Openings

Local Breaking News

Local Arts and Culture

Local Weather

Community or Neighbourhood Events

Other Local Businesses

Local Restaurants, Bars and Clubs

25%

62%

0% 10% 20% 30% 40% 50% 60%

Never Seek This Info Other
Social Media @ Store Website
BTV M Radio

@ Daily Newspaper or its Website

70%

80%

90% 100%

B Printed Local Community Newspaper

The Local Printed Community Newspaper was listed as the top source for information on local topics of interest across all
topics with the exception of Local Weather, Local Traffic, Breaking News and Local Schools.

The Lakeland’s only locally-owned newspaper
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Towns & Small Cities Fact Sheet

Media Engagement, Connection and Sharing

Statements Regarding Media Engagement, Connection and Sharing
Wish Source Contained NO Ads

* Ads are more likely to
be noticed in the local
printed community
newspaper than in any

other media.
(71% of respondents agreed).

Source Contains Annoying Ads

Ads From This Source Are Most Likely to Inspire
Source Best Place to Find Advertising For Local 2%
Generally Ignore the Ads in This Source
Usually Notice the Ads in This Source 1%

Feel Inspired to Take Action by This Source

° The |oca| printed Feel Most Connected to This Source
commu n|t)l newspaper Most Likely to Trust Information From This Source
|s the best place to f|nd Most Likely to Share Information From This Source

advertising for local 0% 20%  40%  60%  80%  100%
: None of Them Social Media
stores and services. bl iy
(72% of respondents agreed). M Radio M Daily Newspaper or its Website
B Printed Local Community Newspaper B City/Town Website
Ads are Noticed and Looked for in the Local Printed Community Newspaper more than any other media according to @
respondents in communities 5-10K. adcanada
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The POWER of ENGAGEMEN (and oter advertising tips!)

Newspapers don’t haye
ad blockey

and
0 a new study 5/1014/5

The newspaper for seniors (and seniors-to-be)




This attention-

getter is great

for promoting
big sales events
or making major
announcements.

Its by far your best bet if
you're selling big-ticket items
like automobiles or RVs.

And if you're short on time
and have only one shot to
make an impression, there’s
nothing better.

A full-page ad is hard to miss
and impossible to ignore, and
it can be a very effective part
of a successful campaign.
We can offer advice on copy,
design, and placement so
you get the full impact from
your full page.

ONLY $8 5 0 ! Full colour is included with all RESPECT ads!

The Full Page Ad!
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A half-page ad
is not a
half-measure!

Our half-page is a big ad that
packs a lot of punch! It allows
plenty of room to present your
message with creative use of
colours, pictures, titles, and text.
It can be oriented vertically or
horizontally to suit your needs.

Best of all, it shares the page
with our own compelling news
content, holding the reader to
the page and improving your
ad’s exposure!

ONLY $4 5 0 ! Full colour is included with all RESPECT ads!
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The Half Page Ad!
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Our readers
love to read—
tell them
your story!

What sets you apart? What
innovative services or products
do you offer? What's your
approach to customer service?

You can have ten minutes of a
customers attention to share
your special message.

Half-page custom
advertorial,

with pictures

ONLY$450!

(Full pages also

available, $850)
Full colour is included
with all RESPECT ads!

Your Lakeland Lifestyle!

Custom advertorial content

PAGE6 + RESPECT

NEWS

TUESDAY, NOVEMBER 19, 2019

La FAFA veut encourager le plaisir de partager a 'oral

Sophic Quan

Dimanche dernier, 17 novembre,
Ie Club de IAurore 3 Bonnyville a
chaleureusement requ la Fédération
des ainés franco-albertains (FAFA)
dans le cadre du projet « Parler pour
transmettre ». Cette initiative toute
récente a pour but dencourager la
tradition orale de la mémoire des
ainés au travers denregistrements
audio, comme les podcasts

Selon le réalisateur Steve Jodoin,
tout le monde a des hiswoires &

raconter. Historiquement, les Franco-

Albertains ont beaucoup et bien
conservé leurs mémoires par écrit. Et

Accident, injury, aches and pains? See a physiotherapist

Impact Health can open your insurance claim and start your treatment right away

If you've been in a traffic accident,
aworkplace accident, or even if you're
discovering new aches and pains, your
road 1o wellness begins with your
‘physiotherapist.

In many cases, a vist 10  physio
clinic should be your first stop—even
before you see a doctor.

“Some people don't get assessed
after an accident because they feel
like they don't have any kind of
sprain, strain, muscle ache, or any
Kind of pain,” said Param Singh, co-
owner and physiotherapist at Impact
Health in Cold Lake, Bonnyville, and
St Paul.

Butin whiplash cases, for example,
many patients don't experience pain

To feature your business in YOUR LAKELAND Lifestyle, call Jeff ot 780.812.0429 or email jeff@respec}

Some of the team at Impact Health's Cold Lak

quelques préparations,la ransmission
orale permet le partage de nombreuses.
autres facettes des histoires. I ne faut
plus attendre pour transmettre.
Au_programme, Jodoin nous a
premirement présenté. Iépisode o
Les débuts » de Ia séric « How t0 be
French in Alberta ». Lentrevue met
en vedette en autre Marie-Claire et
René Champagne de Bonnyville. Ils
se souviennent de leurs rencontres
amoureuses, de leur arrivée dans
POuest canadien, du développement
industriel, de Pavenir, et bien plus !
Nous avons ensuite visionné le film
« Les lettres de ma mere » réalisé
par Serge Giguére. Le documentaire

and they might not think it related
10 their accident. “For some people
s like, ‘oh, it could be my work. Last

week I was lifting, pushing, pulling,”

Singh said.

But the longer you wait, the worse:
and more complicated your injuries
can become. And if you misattribute
your symptoms for too long, you
‘might miss your two-year window for
an insurance claim.

“I always say if youre in an
accident, you should report to physio
right away,” Singh said. “You don’t
need a doctor's referral, and we can
even open your insurance claim for
‘you on your first visit”

As certified  and  licenced
professionals, - physiotherapists  are

E2)

poétique et intime offre le portrait
quotidien d’une famille de 16 enfants
dans le Québec rural des années 40 et
50.

La FAFA prévoit reveni dans la
région au printemps 2020 pour assister
e Club de PAurore dans Ia pratique et
Tenregistrement de leurs souvenis.
Entretemps, Jodoin espére que tous
Soffiront des séances dentrevues
‘maison lors de rencontres familiales,
pendant les fétes par exemple.

Pour plus ions sur la

Steve Jodoin partage e
entrevue bien préparée.

1

FAFA, vous pouvez appeler au 7§0-
465-8965 ou visiter leur site web wiww.
ffulta.ca. Pour rejoindre le Club
de IAurore, vous pouvez appeler au
780-826-1909. Ils tiennent un souper

R LAKELAND Lifestyle

qualificd 10 conduct a thorough
assessment of your injuries and begin
treatment. Just as importantly, Singh
says, they are trained to recognize the
red flags that indicate you should see
amedical doctor.

“We're trained in identifying
problems and treating them, but also
in identifying wha we can' treat,” he
said.

And i’ not just accident victims
who should scck an assessment.
Anyone who is experiencing pain
or a loss of mobility can refer
themselves 1o a  physiotherapist.
Proper treatment can keep small
things from getting worse, and can
keep people active—and healthy—
longer.

“I know many golfers who have
pains that get worse all season long.
And then over the winter, they're not
doing anything and the next summer
i's even worse,” Singh said. “There
are things we can do now so you can
enjoy golfing or gardening or other
activities for years to come.

Physical health as we age goes
far beyond sports and hobbies. Small

o injuries can escalate over time t0 the

point_where they become serious
disabilites. Singh says the best time
to treat them is right now.

“Any functional limitation is a

que plusicurs activités hebdomadaires
dans le but de fournir un centre socio-
récréatif pour les gens de Pige dor
francophones dans les régions de
Bonnyville et Cold Lake.

Flusarrat Quraishi, physi
co-omner of Impact Healt
patient

warning and an opport
Sometimes don't care ¢
they become fully disa
unfunctional,” he said.
walk through our door
be on the path to better
To book an asse
the Impact Health
impacthealthcenter.com
clinic nearest you:
Cold Lake: 780-594-
Bonnyville: 780-812
St. Paul: 780-812.30!

L, FFTV b,

BT + BEE

3 promising advances in osteoarthritis research

A little home care can go a long way
Nias i g e, Tuar File Masmily con provady e pasienibip and porsss)
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Jeff Gaye is a sought-
after advertorial
copywriter whose
work appears in
dozens of newspapers
in Canada and the
USA. Let him craft a
custom article for your
business.
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Quarters, eighths!

Partial pages are the standard ad
sizes, and they offer great value!

A key advantage to a partial page is it appears with
editorial content: there are news articles to hold the
reader on the page longer, increasing your ad’s exposure.
Often we can match your ad placement with articles that
will be of specific interest to your potential customers.

How big an ad should you buy? Consider your budget,
and consider your profit margins. A bigger ad is always
more visible, but smaller ads can be very effective.

We can help you select the right size for your campaign,
with no “up-selling” pressure.

Quarter-page
ONLY $ 250!

Eighth-page

ONLY$ 150!

Full colour is included

Homemade or

Heart to Home Meals? Food Oleﬁﬂl'lﬂ

for Seniors
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Think small, think often!

e . : “SHAPRYA9 0 e, IRion e,
Repetition is the key to recognition—a series s @BIPTHDY oo
of small ads can deliver a better return than Yot (0
one or two big ones, and save you money. o i
If a plumbing company runs a full-page ad in one issue, they’ll be o _'n "" E:EEI'E:IIE
sure to catch every reader whose pipes burst that week—not very

.ﬁprﬂ Bth - 7.00 pm Start
many. But if they run a small ad every issue for a year, readers will :

always know who to call when that emergency happens.

Talk to us about creative ways to display your small ads to your P e
best advantage. rm.w.ﬂ : T o =M .

——ma——
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Photo by Jeff Gaye, Respect NN
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Print is a vital part of your
marketing campaign

Branding, positioning, messaging, USPs...
marketing is much more sophisticated than
merely placing an ad.

Lakeland businesses have more advertising options than ever, and
to be honest theyre all good. Digital, radio, print all have their
particular strengths, and each has the ability to reach your audience.

Or part of it.

Your advertising will be more effective if you match your message
with the medium that will reach your desired audiences. Usually
that means advertising on more than one platform.

In other words, don’t put all of your advertising eggs in one basket.
But it’s also unwise to haphazardly hedge your bets, trying to cover
every base.

We can help you strategize your print advertising to fit into your
overall marketing plan. We will work with you to devise a campaign
that tailors your message to our readership, all while keeping your
branding consistent across various marketing platforms.

“One and done” ads seldom bring results. But a strategic campaign
delivers. If you are offering products and services to older adults, be
sure to make Respect part of your marketing plan.

v 14 W . - ' The Lakeland’s only locally-owned newspaper



Respect

2024

MEDIA KIT

Upcoming ISSUES: Ab DEADLINES/ PUBLICATION DATES
FOR FOR
PUBLICATION BOOK BY GREAT FOR: PUBLICATION BOOK BY GREAT FOR:
Winter getaways, Our SUMMER SPECIAL ISSUE -
January 9 January 4 New Years resolutions July 9 July 4 watch for hot advertising deals!
January 23 January 18 | Winter sports July 23 July 18 Cool summer sipping ideas
February 6 February 1 | Advertise your Valentine’s Day specials | | August é August 1 Fall fashions, late-summer clearances
Long weekend coming up
I ’
February 20 | February 15 | Cozy restaurants, great food! August 20 August 15 St Paul Rodeo
International Women's Day, Advertise your Grandparents Day specials;
March 5 February 29 St Patrick’s Day September 3 | August 29 Club registration and activities
March 19 March 14 | Easter Greetings! September 17 | September 12 | Fall specials
April 2 March 4 Plan your garden! October 1 September 26 | Thanksgiving Greetings!
April16 April 11 Get ready to golf! October 15 October 10 | Halloween, get ready for winter
April 30 April 25 Advertise your Mother’s Day specials October 29 October 24 | Remembrance Day
May 14 May 9 Camping and fishing November 12 | November 7 |First pre-Christmas ads!
May 28 May 23 Summer fun with the grandkids! November 26 |November 21 | More Christmas ads!
June 11 June 6 Advertise your Fathers Day specials! December 10 |December 5 |More Christmas ads!
June 25 June 20 Canada Day greetings December 17 | December 12 | Our last issue before Christmas

Main Office 780.812.8953 «  Advertising Sales 780.812.0429  +  website WWW.respectnews.ca « Advertising Inquiries jeff@respectnews.ca
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Advertising RATES and FORMATS
I - FULL PAGE - 10.25” x I5” (6 col x 210 lines)

2 - 2/3 PAGE - (Horizontal) 10.25” x 10” (6 col x 140 lines).................
2/3 PAGE - (Vertical) 6.79” x 15” (4 col x 210 lines)

4 - 1/3 PAGE - (Horizontal) 10.25” x 5” (6 col x 70 lines) ............c........
1/3 PAGE - (Vertical) 3.25” x 15” (2 col x 210 lines)

1/3 PAGE -
1/3 PAGE -

5-1/4 PAGE -
1/4 PAGE -
1/4 PAGE -
1/4 PAGE -

7 - 3X3 AD -5.05" x 3” (3 col x 42 lines)
8 - BUSINESS CARD - 3.32” x2” (2 col x 28 lines)

5.05” x 10” (3 col x 140 lines)
6.79” x 7.5” (4 col x 105 lines)

5.05” x7.5” (3 col x 105 lines)........cc.......
3.32” x I1.5” (2 col x 161 lines)

6.79” x 6” (4 col x 84 lines)

10.25” x 4” (6 col x 56 lines)

9 - LINE RATE per agate line X column on a 6 column format........... 92 per line

Main Office /80.812.8953 -

16

GST will be added to prices.

Advertising Sales 780.812.0429 i

2024

MEDIA KIT

- Full Colour included

- 20% Discount for all non-profit organizations

Website WWW. respectnews.ca

2.
2/3 Page
4 col
2/3 Page
6 col
4.
1/3 A 4.
Page 0 1/3
- 1/3 Page 2 col I/ i Palge Page
6 col co 3 col
5.
5.-1/4 P'/4
Page age| 5. 1/4Pg
5.1/4P
3 col 2 col 4 col 6/col g
L 3%3 2x32

Advertising Inquiries jeff@respectnews.ca



